
Election Mail should be treated as First-Class Mail 
and expedited through the network with timely 

processing. Willful delay of absentee balloting material 
or other election material is a violation of policy, ethics, 
and the law.

Expedited processing and delivery of election related 
mail is crucial to our democratic process. It is critical 
that all ballot mail is handled correctly to avoid any 
negative impact on election results or the Postal Service.

 •  Be alert for the red Tag 57 and green Tag 191, even 
though their use is optional. Political mail, with or 
without the use of a Tag, must be expedited.  

 •  Any delays in processing of political campaign 
mail must be reported.

Election Day — Final Sweep 

A fi nal sweep of post offi ces and plant locations is re-
quired, allowing the voting registration offi cials in a state 
or the District of Columbia to collect any late Business 
Reply Mail (BRM) ballots. 

All Business Reply Mail will be made available to the 
Registrar of Voters for collection from their PO Boxes or 
via Caller Service pickup – even if the BRM mail has not 
been invoiced. 

Handling Absentee Ballots with 
Insu�  cient or No Postage

Do not let ballots be delayed for any reason. Ballots 
are not subject to the normal postage due procedures, 
and should never be delayed due to insuffi cient postage.  

Absentee ballots are handled differently than other 
unpaid or short-paid mailpieces. Absentee ballots ad-
dressed to an election offi ce, with or without suffi cient 
postage, must be delivered. The ballots must not be 
delayed, detained or held for postage payment.

It is very important that ballots are identifi ed and 
processed timely to ensure ballots are returned 
to election offi ces within the allotted time for the 
vote to be counted.

Your attention to detail makes Vote-By-Mail work! 
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Tag 191 Tag 191
Tag 191, Domestic and International Ballots, is a green 

container tag used by election officials to identify trays and 
sacks of ballot mail destined for either domestic or interna-
tional addresses. The tag (shown left) provides greater visi-
bility to ballot mail during Postal Service handling. Election 
officials can order Tag 191 online at usps.com/electionmail
and have it mailed directly to local election officials.

Business Reply Mail and Qualified Business Reply 
Mail

Business Reply Mail® (BRM) and Qualified Business 
Reply Mail™ (QBRM™) are First-Class Mail services that 
enable election officials to pay the return postage (includ-
ing a per-piece fee) for the ballots returned to election 
offices. BRM or QBRM Election Mail can be distributed and 
returned to election officials in any ZIP Code.

The mailpieces election mail officials distribute must 
conform to a specific format, including use of a unique 
ZIP+4® code assigned by the Postal Service. Proofs for 
QBRM must be approved by the Postal Service and bear 
an IMb. QBRM applies only to automation-compatible 
cards and letter-size mail weighing up to and including 2 
ounces. For more information on BRM and QBRM, see 
Mailing Standards of the United States Postal Service, 
Domestic Mail Manual (DMM®) 505.1.1 and 1.6 as well as 
Quick Service Guide 505 at pe.usps.com/cpim/ftp/manu-
als/dmm300/dmmtoc.pdf.

Informed Delivery
Informed Delivery is a secure, free feature that provides 

eligible residential consumers with a digital preview of their 
incoming mail and packages. Users can view grayscale 
images of the exterior address side of automation-pro-
cessed, letter-sized mailpieces via email, smartphone app, 
or an online dashboard. The Postal Service does not open 
mail or packages to scan the enclosed content as part of 
Informed Delivery service.

A digital preview of the exterior of Election Mail offers 
benefits to both election officials and voters. Election offi-
cials are able to increase voter interaction with their mail 
and generate faster response rates. On the other hand, vot-
ers have a more convenient and secure “vote at home” 
experience because they can see when their Election Mail 
will arrive. Learn more about Informed Delivery at 
usps.com/business/informed-delivery.htm.
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Political Mail

Political Mail includes Political Campaign Mail and Polit-
ical Message Mail, which is mail sent for any public election 
by registered political candidates, campaign committees, 
political parties, or other organizations engaged in issue 
advocacy or voter mobilization. Political Mail should always 
be marked with red Tag 57, Political Campaign Mailing.

Objectives

In preparation for higher Political Campaign Mail volume 
for the election cycle this year, the following actions must 
take place at every postal facility:

 Ensure the correct use of Tag 57, Political Campaign 
Mailing.

 Ensure Postal Service employees know that they 
must always promptly and efficiently process and 
deliver Political Mail. Mail entry personnel must 
ensure that all qualifying mail is documented as Polit-
ical Mail. 

Key Messages

Millions will use the mail to campaign and vote for their 
chosen candidate this year. It’s also important to note:

 U.S. Mail services are an important part of the U.S. 
election process. The Postal Service considers the 
dependable and timely delivery of Political Mail 
intended to better inform voters essential to the suc-
cess of the political mailing season.

 The best campaign is a multi-channel campaign. For 
candidates, Political Campaign Mail can help them 
reach constituents directly.

 Mail can reach 100 percent of targeted voters.

 Mail prompts action, often through other channels.

 Mail has been tested and is proven effective.

For more information, visit usps.com/business/political-
mail.htm.

Political Mail Tools

Political Mail grew 58 percent from 2014 to 2018. Use 
these resources to prepare for continued growth in 2020:

 The Political Mail website (see deliverthewin.com) 

provides information on key contacts and other valu-
able resources, and serves as an online platform to 
promote direct mail through the following materials:

 Educational articles, 

 White papers, 

 Case studies, and

 Videos. 

 Connections to digital content, such as augmented 
reality, emphasize the link between digital and hard 
copy content as a means to extend and increase the 
effectiveness of political messaging. Augmented 
reality mailpieces promote campaign messages in a 
way that engages voters.

 Postal Service webinars highlight key political indus-
try topics.

 The Postal Service has sponsorship agreements with 
the American Association of Political Consultants 
and Campaigns and Elections to help promote the 
use of mail early and often in the political arena. 
Activities include: 

 Attending events and co-sponsored webinars, 

 Advertising and white paper development and 
placement, and 

 Direct meetings with political operatives.

Tag 57
Tag 57, Political Campaign Mailing, is a red container 

tag used to identify Political Mail while it’s in the mail-
stream. Tag 57 can be used in the following ways:

 In a Political Campaign Mailing by a registered polit-
ical candidate, campaign committee, and committee 
of a political party; or 

 In a Political Message Mailing by a PAC, super-PAC, 
or other organization engaging in issue advocacy or 
voter mobilization. 

According to the Postal Operations Manual, a registered 
political candidate or party is defined as an individual or 
organization recognized by a government election control 
authority (national, state, or local).

Tag 57
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Election Mail 
           Procedures

Y OU play a vital role in the 
Vote-By-Mail process.

Mark Dimondstein, National President
Vance Zimmerman, Industrial Relations Director


